
O U R  F O O D
•	 As a leading UK restaurant business, we have a role to play 
in helping people have access to nutritious, good food. Food 
that is fast does not have to be junk, and we are proud of our 
work to date to improve the nutritional content of our food.

•	 Our chicken is freshly prepared and hand breaded in 
restaurant every day by our talented chefs. 

•	 In 2024 we launched our Nutrition Update. The report will 
be published annually to update where we are in our nutrition 
journey, as well as report on our progress and set ambitious 
goals. Through this work we want to be open and transparent 
about our food and how we are delivering meaningful 
improvements to our menu and for our customers.

•	 Changes we have already delivered include; reformulating 
our fries and removing salt from them – thereby removing 
13 billion calories a year from our menu; removing full-sugar 
Pepsi from our menu, removing a further 8 billion calories 
from our menu each year; the first QSR to launch a Vegan 
Burger; increasing our menu range to give more balanced 
choice for our customers, including ‘600 kcals or less’ 
options like Riceboxes, Twister Wraps and Salads. 

•	 We want to go further and continue to innovate across 
our menu. Our annual Nutrition Report will set out further 
changes. 

OUR COMMITMENT TO
BEING A GOOD NEIGHBOUR

Think you know about KFC – the nation’s favourite, and original finger lickin’ chicken? Think again. 
With great chicken (and we know we have great chicken!), comes great responsibility. We are 

committed to being a Good Neighbour in the heart of the communities where we have restaurants. 
As a business with more than 1,000 restaurants across the UK and Ireland, we know we have an active 
and important role to play in promoting social responsibility. The jobs that we create and the footfall 
we drive play a crucial role in supporting the local jobs market and the regeneration of high streets 
across the country. Local jobs mean local investment and growth. But at KFC, we are so much more 
than that. We believe in feeding people’s potential, investing in the next generation and creating a 

more sustainable and equitable future for young people. 

H AT C H
•	 In 2022, we launched Hatch in partnership with UK Youth, a 
pre-employment training programme. The Hatch programme 
has been designed to support 16–24-year-olds, who have faced 
barriers to employment to find work. 
• Our programme offers 1-2-1 training, support, and practical 
work experience, with a guaranteed interview for a role at KFC 
upon graduation. Now in its third year, Hatch has supported 
over 1,000 young people with pre-employment training. Hatch 
is now run directly by KFC and KFC Youth Foundation to 
enable the scheme to be more adaptive and flexible. 
•	 Our experience with Hatch shows that pre-employment 
training has a huge role to play in helping young people to 
successfully enter the world of work. By 2030, KFC aims for a 
third of all new hires to be young people through Hatch.

K F C  -  AT  A  G L A N C E
•	 In 2022, we launched Hatch, a pre-employment training 
programme, in partnership with UK Youth.

• The KFC Youth Foundation has provided over £10 million
of charitable grants (so far!)

• Over 2,500,000 meals donated via our partnership
with FareShare

•	 Over 50,000 bags of litter collected in partnership with Keep 
Britian Tidy.

100% of our chicken 
on the bone comes 
from British Red 
Tractor farms.



F O O D  D O N AT I O N 
•	 Over 7 million people in the UK are struggling to afford 
to eat. As a food business, we strongly believe that no child 
should ever go to bed hungry. 

•	 Since November 2021, KFC has partnered with the charity 
FareShare on a nationwide food redistribution 
programme, redistributing the equivalent of over 
2,500,000 meals and supporting a network of over 925 
charities and community groups across the UK. 

•	 The partnership was FareShare’s first venture into frozen 
food, diversifying the food available to people facing hunger 
and providing much needed protein.

L I T T E R  P R E V E N T I O N
•	 We’ve stepped up our efforts to address littering in our local
communities with a litter commitment, we’ve provided; more 
litter-picking around our restaurants, more communication with 
our customers, including anti-littering messaging signage and in-
restaurant audio to encourage responsible behaviour. 

•	 Our partnership with Keep Britain Tidy has been running
over the past 5 years, annually taking part in the Great British 
Spring Clean campaign, which has seen over 50,000 bags of litter 
collected thus far. 

•	 In 2023, we provided a £45,000 grant to support hundreds of
local litter picking groups and help them to buy new litter picking 
equipment.

•	 In 2023, we worked with charity Hubbub on a behaviour change
campaign around litter prevention. Together we created solar-
powered Big Ballot Bins that asked members of the public to vote, 
using their litter, on topical subjects – in Manchester we asked 
locals who they preferred, Noel or Liam. The litter captured by Big 
Ballot Bins was analysed and on average, drinks litter was reduced 
by approximately 70% and food litter by around 60% within 20 
metres of the bins.

There is so much more to KFC than chicken. For further information about any of the initiatives detailed above please contact Pavitar K Mann 
at pavitar.mann@yum.com. We would welcome the opportunity for you to visit and see these programmes in action.

•	 You won’t be surprised to know that at KFC, great tasting 
chicken matters. Our chickens, like all animals, deserve to 
be treated well – it’s as simple as that. That’s why chicken 
welfare is a key priority for our business. 

•	 We use fresh wholesome chicken across all our 
restaurants. 100% of our chicken on the bone comes from 
British Red Tractor farms. 

•	 When it comes to eggs, 100% of all ingredient and 
processed egg used within KFC UK&I products is sourced 
from cage free systems. We do not use any fresh shell eggs. 

•	 We work closely with experts in the field, including 
Compassion in World Farming (CIWF), FAI Farms and other 
organisations to continually improve our standards.

A N I M A L  W E L FA R E

•	 KFC Youth Foundation was set-up to empower young people in 
the UK to fulfil their potential by providing safe spaces, build life 
skills and provide mentoring to help them build a positive future. 

•	 Since 2020, there have been more than 300 grants (over 
£10 million) given out via the KFC Youth Foundation programme 
to youth charities and organisations across the UK. 

•	 In 2024 we have opened a permanent KFC Youth Foundation 
centre in Middlesbrough, which will aid young people with tools 
and skills to find sustainable employment, self value and belief in 
themselves. The Foundation is planning to open five Youth Hubs 
across the country in areas that need them most by 2030.

K F C  YO U T H  F O U N D AT I O N




